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A Brief History 
	
   2003: Focus groups & course development 
	
   2004: Official Launch 
	
 2005: Winner of the Canadian Association for 

Distance Education’s Award for Excellence and 
Innovation in Instructional Design 

	
   2007: Book 
	
   2010: Blog & other communication features added 
	
   2012: New e-coursepack 
	
 Featured on CTV’s Canada AM, CBC NewsWorld, 

the Montreal Gazette, Marketing Magazine, 
University Affairs, The Mirror, etc.  



A few lessons learned 

	
   Need for vision: where is the end goal? 
	
   Think and feel like you’re students 
	
   About chunking and examples 
	
   Shared ownership of design process 
	
   Handholding vs coaching 
 



The main objective of 
this course is to 
stimulate students to 
begin thinking about 
their careers and to 
actively involve them in 
the preparation of their 
own individual career 
plans using key 
marketing concepts. 

Need for vision:  
The end goal & our motivation 



Savvy marketing is behind every 
great brand… 

…and successful people 



Learning to think and feel like our students 

I would expect this course to give me the 
confidence I need to approach potential 
employers.   

   Joel McConnell (2003) 



N    Myth N 
It all starts with knowing my 

customers. 



 Reality Check 

Actually, it starts with  
knowing your product,  
namely YOURSELF 

and your chosen field. 



N    Myth N 
Marketing is basically 
advertising and selling. 

And creating hype.  
 



The tip of the iceberg 
resume 
Mailings 

newspaper 
talk to friends 

Implementation 
& 

Control 

Marketing 
Tactics 

 
Marketing 
Strategy 

 
Marketing 
Objectives 

 
Situation 
Analysis 



Marketing is the process of planning and executing 
the conception, pricing, promotion and distribution of 
ideas, goods and services to create exchanges that 
satisfy individual and organizational objectives. 

   American Marketing Association 

 Reality Check 



Marketing 

	
 is concerned with every touch point between 
customers and a product. 

	
 is a world view that invites you to see, create 
and exploit win-win situations others may 
overlook in order to create value for all 
stakeholders. 



Chunking and Examples 
	
 Need to break down complex concepts into smaller 

chunks 
	
 Need to use examples students can relate to 
	
 Need to repeat 



2007 



Fall  
2012 















Useful and interactive exercises/examples 



Shared Ownership  
of Design Process 

& 
Handholding vs Coaching 











How will you achieve  
your marketing objectives? 

	
  Know Your Prime Prospects 
ü  Think and feel as they do 
ü  Decide which market(s) to target 

	
  Spell out your strategies & tactics: 
ü  product 
ü  price 
ü  place 
ü  promotion 



N    Myth N 
The career planning 
process starts with 
the preparation of a 
professional 
resume and a killer 
cover letter. 



 Reality Check 
The career planning process ends with 
the writing of resumes and cover letters. 

 
Preparation of these documents is the 
final step of your personal marketing 

plan. 



	
 How can you make sure your resume makes it to the top 
10? And preferrably on top of the pile? 





In 17 years of university education, the most 
useful course I ever took was the Marketing 
Yourself course.    

   Audrey Christophory (AY 04-05) 
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N    Myth N 
At the end of the day, 
it’s all about finding a 
career that will provide 
me with the financial 

security I need. 



 Reality Check 

  
Find a career you love and 
you’ll never have to work 
another day of your life.  




