
OUR RATES  >  PRODUCTION DETAILS  >  ACCENT/CAPSTONE E-NEWSLETTER 

Advertise in



Concordia University Magazine   |  2

Concordia University Magazine and its companion publications are the premier sources for 
compelling news on research in next-generation fields such as preventative health care, 
consumer trends, cybersecurity, aerospace, energy efficiency, sustainability, art, design and 
much more. With the magazine’s two issues of 64 pages per year, our readers connect with 
innovation at Concordia — and the world around them. 

Concordia University Magazine is published  
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37,000 Households in Quebec

45,000 Households throughout Canada

52,000 Households worldwide

I N N O V A T I V E . 
E N G A G I N G . 
A W A R D - W I N N I N G .

Circulation 



For information, please visit concordia.ca/magazine
To advertise, contact magazine@concordia.ca  |  54-848-2424, ext. 3876  
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E  D I T O  R  I A  L  D  E  P A  R  T M  E  N T  S  
Why advertise? The award-winning print version of Concordia University Magazine reaches a critical 
mass of 52,000 highly educated readers. Our content is tailored to graduates whose interests 
reflect their own successes in industries as diverse as health care, sports management, information 
technology, marketing, entrepreneurship, media, engineering, design, finance, art and more.
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When Gillian Leithman, BSc 00, MSc 05, PhD 16, was an 
undergraduate student in Concordia’s Department of 

Psychology, she spent much of her time learning about mental 
illnesses such as depression and anxiety.

“That’s really important material to study, because the more 
we know about it, the better we might be able to treat and 
help people who are suffering,” she says. “But when I became 
acquainted with the positive-psychology movement, I found it 
exciting. We know a lot about illness; we don’t know as much 
about health.”

Developed in the 1990s, positive psychology examines 
the factors that help people do and feel well. Concordia 

researchers and alumni are among those who are moving the 
field forward and encouraging others to apply its findings.

Leithman, now an adjunct professor in the Department of 
Management at the John Molson School of Business, teaches 
her students about cultivating happiness, among other crucial 
soft skills. She also leads a seminar called “The Art and Science 
of Happiness” through one of her training companies, Life 
Skills Toolbox.

“We should never discount life’s difficulties, but if coping 
with them is our sole focus, that limits our vision of what life 
could be,” she argues. “What about flourishing?”

EVERYONE WANTS TO LIVE HAPPILY. 
CAN SCIENCE HELP?

T
he

 good life  
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CREATING A FOUNDATION FOR GROWTH

The first challenge in studying happiness is that it means 
different things to different people. In fact, it’s such a slippery 
word that positive psychologists tend to use other, more 
precise terms instead.

One of these concepts, subjective well-being (SWB), has 
three main components: high levels of pleasant emotions, low 
levels of negative emotions and overall satisfaction with life. 
Researchers use questionnaires to measure it.

“SWB is a bit meatier than happiness, partly because it leaves 
a place for negative emotions,” says Julie Hanck, BSc 04, who 
teaches in the psychology department at John Abbott College 
in the Montreal suburb of Sainte-Anne-de-Bellevue. After 
receiving her bachelor’s from Concordia, Hanck earned a PhD 
in neuroscience from McGill University.

Another way of breaking down happiness into components 
is known as the PERMA model, developed by the positive-
psychology pioneer Martin Seligman. Its name is an acronym 
that stands for Positive emotion, Engagement, Relationships, 
Meaning and Accomplishment.

Like SWB, PERMA extends beyond pure pleasure-
seeking. Staying up all night to comfort a crying baby may not 
necessarily evoke immediate positive emotions, for example, 
but it can hold profound significance and meaning for a  
parent. Both Hanck and Leithman find PERMA to be a  
useful framework.

“When I walk into a classroom, I’ll say, ‘Okay, write down 
10 things that make you happy,’” Leithman says. “And then 

we’ll see if people have listed something that speaks to each 
of the five categories. If not, that’s fine: That's where you are. 
Maybe the exercise could help you think about which aspects of 
happiness you’re not currently tending to.”

No matter how we define happiness, it’s not entirely within 
our control, emphasizes Hanck.

Genetics play a role, as does our environment, including 
social systems. Some people, as a result, face a lot more stress 
and hardship than others.

“I don’t want to tell vulnerable people that they’re solely 
responsible for their own unhappiness,” says Hanck. “And I 
don’t want to oversell the interventions I teach, either, because 
they’re not always life-changing. I just want to empower people 
to better understand themselves and provide them with the 
direction they can take to grow.”

THE POWER OF POSITIVE RELATIONSHIPS

Back in 1938, Harvard University scientists recruited 
hundreds of young men to take part in what is now known as 
the Harvard Study of Adult Development. The goal, unusual 
for the time, was “to help people live more contentedly 
and peacefully and well in body and mind through a better 
knowledge of how to use and enjoy all the good things the 
world has to offer them.”

Eighty-five years later, the project is still tracking the 
descendants of the original participants, making it an 
exceptionally long-running study. So far, it has consistently 
found that one factor impacts happiness more than any other: 
good relationships.

The influence of social interactions on well-being is a topic 
that also interests William Bukowski, a psychology professor 
and research chair in early adolescent development at 
Concordia. His work currently centres on children’s and teens’ 
experiences with peers.

“Everybody has a certain amount of stress in their life,” 
Bukowski says. “And some people have much more than others.”

Examples of childhood stressors could include transitioning 
into a new school year or getting bullied. “The question 
is, which factors minimize the negative effects of these 
experiences?” asks Bukowski.

The researcher and his collaborators have examined 
dimensions of peer friendship such as intimacy (how close you 
feel to a friend), security (how much confidence you have that 
you will remain friends no matter what) and companionship 
(how much time you spend together).

“It’s pretty clear that the factor that reduces the effects of bad 
experiences the most is security: believing that a friendship 
will continue,” he states.

For example, in a 2017 study of Montreal-based pre-
teens, Bukowski and his co-authors concluded that secure 
friendships moderated the anxiety that comes with this 
transitional stage of life.

“We should aim for a  
better balance between work  

and leisure at every age.”  
– Gillian Leithman,  

BSc 00, MSc 05, PhD 16

T
he

good life  
Concordia’s Jurist-in-Residence program

connects students across faculties and degrees — bachelor’s, 

master’s and PhD — with judges, lawyers and industry leaders. 

Learn more about our conference series, mentorship 

opportunities and experiential learning at concordia.ca/jurist.

PICTURED (BACK ROW FROM LEFT) ARE ERIC REITER, DIRECTOR, MINOR IN LAW AND SOCIETY, AND JUDGE MORTON S. MINC, 

CONCORDIA’S JURIST-IN-RESIDENCE, WITH STUDENTS (MENTORED BY JUDGES) IN FRONT OF THE COURT OF QUEBEC.
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I
n the mid-1970s, Stephen Snow  

was a struggling young actor living  

in New York City.

“I probably was as much a cab driver as 

an actor at that point,” he remembers.

Snow decided to change directions and 

pursue a PhD in performance studies at 

New York University (NYU). While taking 

a psychodrama course a few years later, 

he met Barbara MacKay, a professor 

of theatre education at Concordia who 

had come to NYU for her master’s in 

drama therapy. 

That encounter would prove fateful. 

MacKay lured Snow to Concordia’s 

Department of Theatre in 1992, and five 

years later he co-founded the university’s 

Drama Therapy graduate program.

Snow later met Bonnie Harnden, 

MFA 95, when she served as a teaching 

assistant in one of his courses in 1995.

After working at the Montreal 

Children’s Hospital for 12 years, Harnden 

returned to Concordia in 2007 and is 

now associate professor and practicum 

co-ordinator for drama therapy in the 

Department of Creative Arts Therapies.

As the Drama Therapy graduate 

program celebrates 25-plus years,  

Snow, now professor emeritus, and 

Harnden sat down to consider its past, 

present and future.

Bonnie Harnden: What does  

[this anniversary] mean for you?

Stephen Snow: I feel very proud that 

in some ways I brought drama therapy 

to Concordia and Canada, and that the 

program has been able to sustain itself 

and flourish.

BH: What inspired you to start 

the program? 

SS: Robert Landy was the founder of 

the drama therapy program at NYU. In 

1992, Robert told me Barbara MacKay 

wanted to start a drama therapy program 

at Concordia in the theatre department, 

so I applied for the job. I came to 

Concordia in August 1992 and was at  

the theatre department for the next  

five years. I taught completely from a 

drama-therapy perspective. 

Barbara was associate vice-rector for 

curriculum. Together we devised the 

curriculum for an MA in Drama  

Therapy. We started the program  

[in the 1997 fall term].

Bonnie, what drew you to 

drama therapy?

BH: I grew up in a small town in 

Ontario. I really wanted to train as a 

therapist, but I was also interested in art, 

drawing and theatre. I came to Montreal 

and trained as an art therapist, then 

trained as a drama therapist, and couples 

and family therapist and, more recently, 

as a psychoanalyst and play therapist. 

During my additional training, I was 

hired at the Montreal Children’s Hospital 

to work with kids and adolescents in 

crisis. We started an art therapy and 

drama therapy program, where students 

would come and train, and the hospital 

became alive with the power of the 

creative arts therapies.

Groundbreaking Drama Therapy  

graduate program celebrates 25 years

Alumni are ‘bringing drama therapy practice to countries all over the world’

THE CENTRE FOR THE ARTS IN HUMAN DEVELOPMENT’S THEATRICAL PRODUCTIONS ARE PART OF ITS EDUCATIONAL, 

CLINICAL AND RESEARCH EFFORTS FOR ADULTS WITH DEVELOPMENTAL AND INTELLECTUAL DISABILITIES.
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MEDIA AND CULTUREArtists, designers, thinkers and storytellers

Lorraine Carpenter, BA 02Editor-in-chief, Cult MTL 

Mariloup Wolfe, BFA 03Actor and director 

Maya Johnson, BA 06 News anchor, CTV News Montreal

Lauren Kisilevsky, BA 99 Executive vice-president, Hello Sunshine 

Patrick Daniel, BEng 99 Managing partner, Blue Camel Design LLC 

Patrick Kwok-Choon, BA 06Actor 

Vincent Leclerc, BCompSc 03Partner, PixMob 

Sonia Bonspille Boileau, BFA 06Film director 

Emilie Goulet, BFA 01 CG animator, Pixar Animation Studios 

John Christou, BA 01, MBA 17Director of production and operations, English Program, National Film Board of Canada 

Stefanie Bitton, BComm 02Co-owner and executive producer, TONIC DNA 

Jean-Francois Bélisle, BFA 04, MA 07 Director and CEO, National Gallery of Canada 

Peter Knegt, MA 08 Journalist, producer and host, CBC

“When I left Concordia, few women were working as directors in Quebec. 

My background at the Mel Hoppenheim School of Cinema provided me 
with the credibility and qualifications I needed to make my pitch.”– Mariloup Wolfe, BFA 03

New@Concordia: Stories about the university’s newest 
leaders, initiatives and research. 

News Bites: An insider’s guide to Concordia’s achievements 
and exceptional alumni. 

Features: Gripping insights on Concordia’s research, 
discoveries and community. 

Student Work: Entertaining and expertly delivered work by 
Concordia students.

The Campaign for Concordia: A spotlight on our generous 
community of  donors.

In Good Company: Spotlight on companies, organizations 
and industries that employ a large number of Concordia 
alumni.

Alumni Events: The latest in university and alumni events, 
webinars and news. 

Alumni Updates: The lowdown on movers and shakers: 
from exhibitions to presidential appointments. 

Kudos: Charting the rise of  Concordia’s most renowned 
alumni. 

Words & Music: Unveiled literary and musical successes of  
Concordia’s graduates. 

First Person, Last Word: Offbeat and often moving life-
affirming tales by Concordians. 
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A U D I E N C E 

Concordia publications’ readers form a critical mass of youthful, middle aged 
and older professionals. One in four is a boomer. Half are under age 40. 

Graduates of  500 programs in four faculties, our readers are affluent and 
worldly individuals who work in an astonishing diversity of  fields.

 

Urban and urbane, our readers live in major cities throughout  
Canada and worldwide. 
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 “T ake a look at the person to your left, and now to your right. Only one out of the three of you will graduate with this class.” I can still hear these words, spoken during my first year as an engineering student at Loyola College, one of Concordia’s founding institutions,  in the early 1970s. They especially  stood out for a specific reason: I was  one of only three women in that room.By the time I graduated in 1975 —  as part of Concordia University’s inaugural class — I was the only  woman of those original three to graduate from the Electrical Engineering program that year.Now, 50 years later, I look back on my career with a sense of gratitude — mainly to the professors who not only brought expertise to the classroom, but also encouraged women like me to thrive in the male-dominated program. 

I am indebted, in particular, to the late Stanley Kubina, who headed the faculty on Loyola Campus when I was a student.Dr. Kubina wasn’t just a kind person, a brilliant thinker and a respected lead-er in his field — both at Concordia and across Canada — he was also a guiding force in my career, providing me with a key piece of advice that would help shape my future.
In my final year of my undergraduate degree, I found myself at a crossroads. Actively interviewing on campus — and with three job offers from major companies, including IBM — I was also contemplating pursuing a master’s in electrical engineering with a focus on electromagnetic theory.Dr. Kubina, aware of my dilemma, pulled me aside one day. “I have no doubt that you can do a master’s,” he said. “But I just don’t see you in a lab,  I don’t see you doing research. I see   you thriving in the corporate world.”Because I valued Dr. Kubina’s perspective and respected him as a 

mentor, I followed his advice and took the job at IBM. That decision, guided by his foresight, helped launch my career in information technology and cybersecurity, which later led to a role with the federal government.When I look at the progress my alma mater has made today, I’m filled with pride. Yes, there is still work to be done in achieving gender parity in my field, but we’ve come a long way from the days when I was the only woman graduating from my program 50 years ago.  I’m particularly inspired by the fact that my former faculty is now called the Gina Cody School of Engineering and Computer Science, named after Gina Cody, MEng 81, PhD 89, a trailblazing entrepreneur and a mentor to  engineers of all genders.Under the leadership of current dean Mourad Debabbi, Concordia’s engineering school has become one of the best in Canada. For a university that is just 50 years old, it is incredible to see such outstanding innovation and talent across departments — and it leaves me hopeful for what’s ahead. 

Corinne Charette is a member of the  Gina Cody School Advisory Board, former senior fellow at Concordia and former managing director of District 3 Innovation Hub. Charette served as the Government  of Canada’s chief information officer  from 2009 to 2015. For her contributions to her industry and community, she was awarded an honorary doctorate from Concordia in 2011.

Cherished advice that launched a career
50 years after graduating with Concordia’s first class, alumna Corinne Charette  

reflects on the university’s — and her own — success
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G
rowing up on the streets of 

Boston in the 1930s and 1940s 

was no cakewalk. We had few 

modern conveniences and faced poverty 

and high unemployment.

I was the youngest of seven, and my 

father worked tirelessly in a factory six 

days a week, feeding coal into a furnace.

My mother, the youngest of 16 

siblings from Ireland, sponsored about 

20 nieces and nephews for immigration 

to the United States. At times it felt like 

we lived in a boarding house!

John Simpson and I, good friends 

and classmates at Roxbury Memorial 

High School, excelled in athletics 

and academics. But due to financial 

constraints, college seemed out of reach.

One day, our guidance counsellor 

pulled us aside to tell us about two 

scholarships that were available at 

Loyola College in Montreal, Canada.

Excitement quickly turned to 

apprehension. Neither of us had ever 

left Boston.

Soon enough, a boy who had 

graduated ahead of us at Roxbury and 

went on to Loyola helped us out. The 

college became a refuge.

John and I played football at Loyola 

for four years. I was a lineman and John 

a defensive end.

Donning helmets but lacking 

nose guards, mouthpieces and much 

padding, we faced tough opponents like 

the University of Bridgeport, Hofstra 

University, Saint Michael’s College in 

Vermont, Norwich University, Maine 

Maritime Academy and McGill University.

Our first year brought a single tie and 

no wins, but we started winning the next 

year. By my junior and senior years, I 

was the captain and we clinched a couple 

of victories. Though often outmatched, 

we had a fantastic coach in Bill Orban,  

a true gentleman and inspiration.

After graduation, I continued my 

studies at McGill’s Faculty of Dentistry 

while playing football for four more 

years. This is where I met my beloved 

wife, Kathleen Ward, from Brampton, 

Ontario, who became a registered 

nurse. We were married in 1957 at 

Loyola Chapel.

After 61 years of marriage and 

raising five children (who gave us 11 

grandchildren), Kathleen passed away 

in 2019, the day after Mother’s Day. 

Our son, Michael, now carries on the 

dental practice I ran in Leominster, 

Massachusetts, for more than 45 years.

My buddy John Simpson went on to 

study law and serve in the U.S. military, 

and became the first U.S. Interpol 

president and the 16th director of the 

Secret Service.

Shortly before he passed away in 2017, 

John called me. He recalled his first 

week at Loyola and how desperately he 

wanted to go back to Boston. I guess he 

was homesick.

“Thanks for talking me out of it, 

Joe,” he said.

We talked some more about the 

opportunities Loyola gave us. The 

college really changed our lives. 

I’ll always cherish these final 

remembrances with John.

To the faculty, administrators and 

coaches at Loyola who helped me — and 

John — along the way, thank you. 

And to the warmhearted Montrealers 

who welcomed two Boston boys 

with open arms all those years ago, 

you’ll always have a special place in 

my heart. 

Loyola College ‘became a refuge’

How one of Concordia’s founding institutions forever changed two Boston boys

FIRST PERSON, LAST WORD

JOSEPH F. CRONIN IN HIS 1954 GRADUATION PHOTO FROM LOYOLA COLLEGE, AND TODAY, AT AGE 91

YOUR LEGACY  

STARTS HERE

Learn more at concordia.ca/giftabulator.

Concordia’s Giftabulator instantly 

shows you the amount of tax your 

estate could be facing. 

The free tool allows you to create 

different scenarios about gifting and 

saving taxes.

Questions?

Contact Silvia Ugolini  

Principal director of Planned Giving

Phone: 514-848-2424, ext. 8945

Toll-free: 1-888-777-3330, ext. 8945

silvia.ugolini@concordia.ca
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Position Size (inches) Single One year Two years

Back cover 8.25 X 0.75 $4,500 $4,200 $3,900

Inside back cover 8.25 X 0.75 $4,000 $3,800 $3,600

Inside front cover 8.25 X 0.75 $4,000 $3,800 $3,600

Full page 8.25 X 0.75 $3,800 $3,600 $3,400

A. /2 page horizontal 7.625 X 5 $2,700 $2,500 $2,300

B. /2 page vertical 3.5 X 0.25 $2,700 $2,500 $2,300

C. /3 page column 2.5 X 0.25 $2,000 $,800 $,600

D. /4 page box 3.6875 X 5 $,700 $,500 $,275

E. /6 page card 3.5 X 2.25 $,000 $925 $850

*Price per issue, plus taxes where applicable.
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outsert per edition. Prices are available upon request. 
Targeted deliveries to specific demographics are available 
on demand.
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P R O D U C T I O N  S P E C I F I C A T I O N S
Digital file format only, all related elements and fonts 
included, ready for printing, no spot colour plates. 

FILE TYPES 

•	 Press-ready, high-resolution PDF (PDF/X-a 
compliant) 

•	 Crop marks offset at least 0.25”

•	 Collected Adobe InDesign file 

•	 Adobe Illustrator file with all fonts converted  
to outlines 

•	 Zip or Stuffit compression 

•	 Further information on file formats available on 
request

Advertising terms and conditions

All non-editorial space is allocated on a user-pay basis. 
Advertisers will be charged as per this rate card. The 
publishers of  Concordia University Magazine reserve the 
right to approve the content and design of  all advertising 
submissions and reject an advertisement they deem 
inappropriate or unsuitable. 

All artwork must be delivered by ad copy deadline. 

All advertising is published upon the understanding that 
the advertiser and advertising agency assume full and 
complete responsibility and liability for all advertising 
material that is submitted, printed or published. 

Cancellations

The publishers reserve the right to cancel an 
advertisement at any time. Neither the advertiser nor its 
agency may cancel or make changes to the order after 
the space reservation deadline.
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A C C E N T / C A P S T O N E
ARE THE VIBRANT ELECTRONIC COMPANIONS 
TO CONCORDIA UNIVERSITY MAGAZINE .

Packed with engaging alumni-centric news and events, including 
dynamic videos and podcasts, Accent/Capstone are compelling 
mixed-media e-newsletters. Every month, the newsletters 
offer a roundup of news, features and events delivered to the 
inboxes of  100,000 alumni subscribers: Accent newsletters for 
Concordia alumni from the Faculty of  Arts and Science, Faculty 
of  Fine Arts and John Molson School of  Business, and parents, 
donors and others; and Capstone for graduates of  the Gina 
Cody School of  Engineering and Computer Science..

Circulation  
100,000 email subscribers per month

Social media support
Five major social media platforms help 
regularly promote our publications.

Receive
 a  

0% DISCOUNT  

when you purchase sp
ace in

 both 

Accent/Capstone and Concordia University Magazine.
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ACCENT/CAPSTONE
alumni e-newsletter

A C C E N T / C A P S T O N E 
A D V E R T I S I N G  R A T E S *

$500 per ad, per issue

SPECIFICATIONS 

Mobile-responsive ad:

Ad size indicates placement (see image)

Sizes

768px by 96px – SHORT
768px by 92px – TALL
768px by 384px – HERO

•	 can include animation (.gif )
•	 advertiser must provide alternate text 

for accessibility and blocked
•	  target link

Terms and conditions 

All non-editorial space is allocated 
on a user-pay basis. Advertisers will 
be charged as per this rate card. The 
publishers of  Accent reserve the right 
to approve the content and design 
of  all advertising submissions and 
reject an advertisement they deem 
inappropriate or unsuitable.

* Plus taxes

Ad

Mobile-responsive ad
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Concordia is a next-generation university, continually 
reimagining the future of  higher education. Established 
in 974, Concordia is located in vibrant and multicultural 
Montreal, North America’s favourite student city. Its two 
campuses are situated in Tiohtià:ke/Montreal, on the 
traditional lands and waters of  the Kanien’kehá:ka Nation. 
Concordia is the top-ranked university in North America 
founded within the last 50 years and among the most 
innovative in its approach to experiential learning and 
cross-functional research.

The university annually registers 50,000 diverse and 
engaged students in its Faculty of  Arts and Science, 
John Molson School of  Business, Gina Cody School of  
Engineering and Computer Science and Faculty of  Fine 
Arts, and in Concordia Continuing Education. Named fifth 
on Forbes’ Canada’s Best Employers 2024, the university 
employs more than 6,700 faculty and staff and has over 
262,000 alumni worldwide. The university annually 
secures nearly $6.9 million in sponsored research income.

Concordia’s strategic directions set out a vision for 
the future and exemplify a daring and transformative 
outlook to some of  the most important issues of  our 
time. The university strives to be forward-looking, agile 
and responsive while remaining deeply rooted in the 
community and globally networked.

WHY CONCORDIA? 
The university’s student body includes over  
36,400 undergraduate students and 9,600 graduate 
students in over 200 grad programs, more than  
0,000 international students from some 50 countries 
and 3,000-plus Co-op students. Concordia maintains 
formal ties with 8 institutions in 39 countries.

Concordia is committed to decolonization and 
Indigenization and being sustainably responsible.

For more information, visit concordia.ca.

THE CAMPAIGN FOR CONCORDIA 
AND 50TH ANNIVERSARY
Concordia is leading its most ambitious fundraising 
effort ever (concordia.ca/campaign). With co-chairs 
Gina Cody, MEng 8, PhD 89, Andrew Molson and 
Lino A. Saputo, BA 89, volunteer leaders across 
Canada, the United States and Asia are helping to  
drive this major initiative. 

The Campaign for Concordia will culminate in parallel 
with Concordia’s 50th anniversary. From spring 2024 
through spring 2025, our milestone celebrations will 
engage our community of  more than 350,000 alumni 
and friends across Canada and beyond.
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•	 Learn how Concordia’s most ambitious campaign to date will empower 
tomorrow’s leaders: concordia.ca/campaign.

•	 Discover what Concordia achieved first in Montreal, Quebec, Canada and the 
world: concordia.ca/concordiafirsts.
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