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RURAL MATTERS
Communication Matters
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The NRE survey shows that while the availability of 
communications tools is not highly correlated with use, 
economic stability and institutional capacity affect the 
availability of communication instruments. The type of 
media used is related to the type of change.  

As the graphs show, the internet is used most often for 
education changes, while newspapers and the internet are 
used most often for nancial, employment and living changes.  
More efforts need to be made to ensure that rural and small 
towns have improved access to internet services and local 
newspapers to help cope with household changes of all kinds.


