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Cogwheels 

Publishers 

– Commercial 

– Not-for-profit 

• University presses 

• Learned societies 

•Libraries 

– Input 

– Output 

 

• Researchers 

– Authors 

– Readers 

– Citers 

 

• Funders 

– Taxpayers 

– Private funds 

– Universities 
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Why publish? 

• You have ‘something to say’  

– Career progression 

– Securing funding 

• Publish or perish  

• Multidisciplinary nature of research outputs 

• Global competition 

– Feedback about your research  

– Exposure & impact 

– Quality assurance stamp 

• The changing role of public & private research 

– Increased public private partnership & knowledge transfer initiatives 

– Emphasis on business-led collaborative research  
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Publishing pedagogies 
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What to publish?* 

• From thesis to publication 

– Your thesis as article 

– From thesis to book 

• The traditional thesis - chapter-based format 

– Most common in arts & humanities & social sciences (non-

laboratory classes) 

• Introduction, literature review, methodology,  

• Analysis & results, discussion, conclusion & references 

• Manuscript-based thesis 

– Science & Engineering 

– Collection of papers structured in logical order 

– Include text from one or more papers submitted or to be 

submitted for publication 

 

 
6 See University of Ottawa FGPS Thesis Guidance. 



 

What to publish? Cont… 

• Manuscript-based thesis cont…* 

– Integrated & logical see See University of Ottawa FGPS Thesis 

Guidance 

– Authors ‘substantial contribution’ to co-authored papers, explicitly stated 

with supervisors agreement 

– If previously published copyrighted material candidate must obtain 

if necessary signed waivers from the co-authors & publisher  

• Working paper collections, colloquium  

• Conference proceeding  

• Scholarly article 

• Book chapter(s) - your ‘masterpiece’ – book 

• Review papers – your literature review 

• Case report – personal opinion (Letter to editor). 

 

 
7 *Concordia University, School of Graduate Studies: Thesis Preparation & Thesis Examination Regulations. 



 

Deciding where to publish 
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Deciding where to publish – scholarly articles 

Which Journal? 

• Identify the most appropriate & high quality journals in your field where you can make 
an impact!  

– Where are your peers publishing? Your Literature review 

– What journals are your peers citing? 

– Scope & aims of the journal – does your research match-up? 

• Getting off the ground 

– Co-author a paper with someone with more experience 

– Start with short, competent pieces in less well-known journals 

– Preliminary work may be for workshops or conferences, not journals 

• Quality vs. quantity 

– Is the journal peer-reviewed? 

– What is the journal impact factor? Editors will want to protect the IF 

– Journal ‘recognition factor’ 

– Journal pre-submission enquiry system – for authors 

– Look at the kind of papers being published - does your work meet the standard? 

– What is the journals acceptance rate? 

– What is the time to publication? Length of peer-review process.  Look at paper 
submission and acceptance dates.  

– Cost – submission charges? Page charges? Cost of colour figures? 
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Deciding where to publish – books / chapters 

• Main players 

– Editorial department 

– Production department  

– Sales & marketing department 

– Customers 

• Pre-empting the goal posts.. 

– Not as clearly defined set of measures as for the scientific 

journal 

– Editors perspectives 

• Reading the cover letter > reading some of the manuscript? 

• Is it economically viable? Is academically sound? 

• Presenting the project to the contract approval by the board or 

approvals committee… 
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Is your journal(s) of choice peer-reviewed? 
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www.ulrichsweb.com  

http://www.ulrichsweb.com/


 

Determining field trends & the journal Impact 
Factor (e.g. Business journals) 
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- IF is an average 

- IF culture more significant 

in Sciences 

- Editors will want to ‘protect’ 

their IF. 



 

Determining field trends – who’s citing whom? 
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- 80% research never cited 

- The numbers game! 

- Citation bias 

- Negative citations… 



The Submission & Review Process 



 

The submission & review process in brief 
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Research completed 

Manuscript submitted 

Preliminary reports 

Seminars, Colloquia, etc. 

Conference reports 

Conference proceedings 

Preprints 

distributed 

Peer review process 

Paper 

accepted 

 

Paper is 

Published  

Paper is cited in Annual Review  

Paper is cited in other papers in the 

literature 

Paper in indexes & abstracts 

Web of Knowledge, Citation Indices – ISI, Scopus 

Research initiated 

START 

No 

Revise manuscript 

No 

Rejection 

 



 

Two Routes to Publication 
   (1) The traditional route 
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(2) Open Access self-archiving 
 in University Institutional Repository 
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New impact cycles:
New research builds on 
existing research

Researchers can access the 
Post-Print if their university 
has a subscription to the 
Journal

Refereed “Post-Print” Accepted, 
Certified, Published by Journal

Impact cycle 
begins:
Research is done

Researchers write 
pre-refereeing 
“Pre-Print”

Submitted to Journal

Pre-Print reviewed by Peer 
Experts – “Peer-Review”

Pre-Print revised by 
article’s Authors

Maximized Research Access and Impact Through Self-Archiving

Post-Print
is self-archived 
in University’s 
Eprint Archive
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More impact 
cycles:

Source: Harnard, S (2008) Metrics & Mandates 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

About Open Access publishing? 
OA IS: Free, immediate, permanent, full-text access online 

OA is / does not:  

– Affect peer review 

– A replacement for journal publishing 

– Affect your copyright – when you deposit you license your university to distribute the appropriate 

version . 

2 routes to Open Access publishing: 

(1) Open Access Self-Archiving in a Subject or Institutional Repository 

Publisher may allow you to deposit either 

– Pre-print: post referred version 

– Post-print: your own author version post-refereeing and before publisher copy-editing  

– Publisher version.  Version deposit check via: http://www.sherpa.ac.uk/romeo/  

(2) Open Access (OA) Journal Publishing 

Directory of Open Access journal http://www.doaj.org/  

OA & funders mandates – e.g. NLH 

For detailed information on your OA journal of choice including author costs etc., 

visit the “for authors” section on the journal publisher homepage. 
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http://www.sherpa.ac.uk/romeo/
http://www.doaj.org/


 

u O Research: http://www.ruor.uottawa.ca/en/  

 

Benefits: 

- Increased impact potential - paper is retrievable 

via Google 

- Reduced publication time-lag  

- Enhanced funding potential  

- Ethical access to published research 

http://www.ruor.uottawa.ca/en/


 

Your manuscript 
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(1) Instructions for authors  

• When submitting a manuscript to a journal make 

sure you download the instructions for authors 

and follow them to the “t” i.e. font size, line 

spacing, references, figures, tables charts etc. 

• Editors, associate editors and reviewers get 

annoyed with sloppy manuscripts - its reflects badly 

on the authors 

• There are word counts, referencing styles* etc. 

that are used by different journals and these are 

considered important  

*Use bibliographic management software e.g. RefWorks, EndNote 
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(2) Search Engine optimization 

• SEO considers how search engines work, what 

people search for, the actual search terms or 

keywords typed into search engines and which 

search engines are preferred by their targeted 

audience. 

– Author keywords - you may have to identify 

keywords to describe your article. Some 

publishers specify the vocabulary to be used, 

such as MeSH. Look at similar papers 

– Abstract: avoid flowery language,  

– Include important keywords in your abstract & 

title. 
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(4) Author’s rights  

• Transferring copyright does not have to be all or nothing 

• Read the copyright transfer agreement carefully 

• Try to retain the rights that serve your needs (see section ‘For 

Authors’ – can you retain: 

– right to copy it for students 

– place it on course website 

– reuse portions in subsequent work 

– deposit in an Institutional OR subject Repository  
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(5) What are editors or reviewers looking for? 

Readability – Does it communicate? Is it clear? Is there a 

logical progression without unnecessary duplication? 

Originality – Why was it written? What’s new? 

Credibility – Are the conclusions valid? Is the methodology 

robust? Can it be replicated? Is it honest – don’t hide the 

limitations of the research? You’ll be found out. 

Applicability – How do findings apply to the world of 

practice? Does it pinpoint the way forward for future 

research? 

Internationality – Does it take an international, global 

perspective? If not you should consider a local or national 

publisher. 
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Common Reasons for decline of manuscript 

*Poorly written 
 
 *Incorrect format e.g. IMRD approach – know the 

format  
  *Poor structure 
 
   *Objective not clear 
 
    *Ineffective study design 
 
     *Not enough data 
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Strategies to maximise your research impact 
(1) 

• Increasing citations to your publications 

• When deciding where to publish your research target a journal with a high 

impact factor (if possible!) 

• Co-author 

• Target journals in rapidly growing research fields because they tend to 

publish papers with a short time interval from submission to acceptance.  

• Write research articles, technical notes and reviews. For the purposes of 

calculating citations, these are considered “citable” items. Editorials, letters, 

news items and meeting abstracts are “non-citable items”.  

• ‘Search engine optimization’! 

• Write review papers in addition to research papers. Reviews articles are 

often highly cited.  

• Write at length. Longer articles are cited more often.  

• Make it easy for others to access your work - target “open access” journals 

(especially if they have an impact factor).  
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Strategies to maximise your research impact 
(2) 

• Submitting your manustript – be consistant: 

– Use a consistent author name syntax e.g. Walsh, R. N 
(not occasionally Walsh, R etc.).  You (& others) can 
retrieve a more accurate profile of your research 

– Use consistent & accurate affiliation data  

– Use bibliometric profiling services to build your own 
custom profile & avoid the common problem of author 
misidentification 

• Web of Science –  

• Make your research as accessible as possible – 
publish OA 

• Track the impact of new research output (yours 
and others) quickly and conveniently using RSS 
feeds 
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Research Performance Measurement  
– measures & metrics 
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Metrics & measures - authors 

• Total number of pubs 

• Total number of cites 

• H-Index:  J. E Hirsch (2005) Number of papers (N) 

in a given dataset having N or more citations*. 

• Number of papers in Journal with IF > N.* 

Key variables:  

• Career profile – disadvantages early-career researchers! 

• Citation bias 

• Only meaningful when compared to others within the same 

discipline area.  (e.g. Life Sciences vs. Physics). 
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Assessing publication impact – funding & 
grant applications 

Sources:  

• Researchers in the field/discipline 

• Institutions / Departments / Labs 

• Journals, core collections within the discipline 

 

Discipline impact by: 

• Citing researchers 

• Journals 

• Institutions / Departments / Labs 

 

Knowledge transfer: 

• Across disciplines 

• Across countries 

 



 

Cited Reference Searching 

 

 

Traditional search 

1982 

paper 1957 

paper 

1996 

paper 1982 

paper 

1996 

paper 
1957 

paper 

1987 

paper 

2004 

paper 
2003 

paper 

1993 

paper 

Cited reference search 



 

Cited Reference Search – ISI Web of Science 

. 
Esashi F, Christ N, Cannon J, Liu 

Y, Hunt T, Jasin M, West SC: 

CDK-dependent 

phosphorylation of BRCA2 as a 

regulatory mechanism for 

recombinational repair. Nature 

2005, 434(7033):598-604. 

Funded by 

Cancer 

Research UK 



 ‘If you want to fatten a pig, you don't keep weighing it.’ 

 

Limits of bibliometrics 



 

Limitations: the tools 

• Web of Science (& Scopus) not strong in coverage of 

humanities journals 

• Not strong on non-English sources 

• The humanities, engineering, computer science are less 

dependent on journals than other subject areas  

• Google Scholar – data is very dirty and there is duplication; 

data structure not suited for citation analysis; these points ruin 

its great potential for a wide range of subjects 

• Limited number of articles in any indices 

• Same name authors: also known as “homographs”  

 



 

Limits & considerations of citation analysis 

• Relevant and appropriate  

– Are metrics correlated with other performance estimates? 

– Do metrics really distinguish ‘excellence’ as we see it? 

– Are these the metrics the researchers would use? 

• Cost effective 

– Data accessibility, coverage, cost and validation 

• Transparent, equitable and stable 

– Is it clear what the metrics do? 

– Are all institutions, staff and subjects treated equitably? 

– Peer review? 

• Influence on behaviour? 

– Publish less / only very best papers?  

– Collaborate more intensely? 

– IF culture? 

– Search engine optimisation? 

 

 

• Applicability 

• Accuracy 

• Validity 
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1. Scholarly Communications Process 

– Routes to publication 

– What to publish? 

– Where to publish 

– The publication process 

 

2. Developing your publication career 

– Strategies to maximise your research impact 

– Tracking & measuring the impact of research output 
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