_ BUILDING RURAL CAPACITY IN THE NEW ECONOMY

Use of Internet Technology for Communication Among
Volunteer Groups in Rural Canada: The Case of Springhill, NS
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Springhill mostly use the

Internet to find
government funding
Information or to get

in contact with similar
groups in different
communities. Also, in
general, there are one
or two individuals within
each group who use the
Internet and then bring
the information back to
their group.
Representatives of the
groups also noted that
they did not have a
formal plan in place for
Internet use or for

training their members
on how to use the
Internet. Indeed, most
groups had not even
considered the potential
role that their local
Community Access

Centre (CAP Site) might
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Collectively, the findings
suggest that there is
potential for volunteer
groups to benefit from
learning how to
effectively use the
Internet as a group,
rather than as
unconnected individuals
learning on their own,
The impact of group
learning can be much
higher in terms of
building capacity within
an organization. This
may lead to enhanced
social cohesion within
their organizations and
potential for increased
community development
as a result of their
community efforts.
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Volunteer groups must
make better use of the
resources which are
available to them,
especially those at their
local CAP sites. They
should also develop
strategies to: educate

| all members of their

group about the
potential of the Internet;
Implement a training
program for their
members; and,
communicate with
members, clients,
funders, and the
community using the
Internet.
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